
“When I read about the way in wh ich l ibrary funds are be ing cut and cut ,  I  can on ly 
th ink that Amer ican soc ie ty has found one more way to destroy i tse l f. ”  -ISAAC ASIMOV

»

Bringing Money Smart 
Week to an Academic 
Library in Colorado
» After two years of team work, five 

librarians share their processes and 
results.

BY NAOMI LEDERER, LOUISE FELDMANN, 
JIMENA SAGAS, NICK TERTEL, AND CATHY 
CRANSTON

Money Smart Week (MSW) was initi-
ated by the Federal Reserve Bank 

of Chicago in 2002 to bring awareness to 
financial literacy. In 2010, the American 
Library Association (ALA) teamed with the 
Federal Reserve Bank to encourage libraries 
to participate in programming during the 
week. 
 All types of libraries participate in the 
week and the numbers grow each year 
with more than 700 in 2014. That year, five 
librarians at Colorado State University (CSU) 
Libraries decided to participate and offer 
programming, although on a small scale of 

six presentations. In 2015, the CSU Librar-
ies team has partnered with CSU’s Student 
Financial Services office and are offering 
19 sessions during the week, focusing our 
programming on students. 
 Colorado State University Libraries 
is comprised of a main library (Morgan 
Library) and the Veterinary Medical Teach-
ing Hospital branch library. CSU is a public 
land-grant institution located in Fort Collins, 
Colorado. The library has twenty faculty 
librarians. In the 2014-2015 academic year, 
27,086 students are enrolled on campus, 
and 71 percent are undergraduates. In the 
spring of 2015, more than 6,000 of the cam-
pus students (undergraduate, graduate, and 
professional) are 24 years of age or older. 

REFLECTIONS FROM A 
NEW PUBLIC LIBRARY TRUSTEE

What role should the library play in 
building a community of engaged citizens?

BY MARTIN WOLSKE

SUPERHERO SHOWDOWN
Teens debate how various comic book 

heroes—and villains—would fare in one-
on-one combat.

BY THOMAS MALUCK

A LIBRARY’S BRAND SHOULD 
LEAD TO KNOWLEDGE CREATION

For libraries to remain relevant, they 
should clearly articulate their value and 

embrace innovation.
BY CARL GRANT

LIBRARY INSTRUCTION DESIGN: 
LEARNING FROM 

GOOGLE AND APPLE
The philosophies and principles of 

successful businesses can inspire today’s 
library instructors.

BY DI SU
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APRIL 2014 MONEY SMART WEEK
In 2014, more than 4,000 Money Smart 
Week events were held in 48 states with 
1,500 program partners from across the 
country, and CSU Libraries participated for 
the first time that year. The CSU Libraries 
topics ranged from learning credit basics to 
honing negotiation skills. We also created a 
book display and provided online financial 
literacy resources via a web page created 
for the event. By the numbers, five planning 
team members participated and we pro-
vided six presentations with ten speakers 
from six different organizations. In all, 119 
attendees participated, and we had nearly 
1,000 web page views during the year. 
 The business librarian at CSU had 
heard of Money Smart Week (MSW) 
during ALA Midwinter in early 2014 and 
looked into what academic libraries were 
doing. She brought together five librar-
ians to form a team with this mantra: 
doing something during the week was 
better than doing nothing. 
 Our team brainstormed ideas, came up 
with a list of possible activities, assigned 
those activities among the group (mar-
keting, LibGuide, speakers, book displays, 
refreshments), and created a timeline 
with deadlines. 
 Team members contacted various 
individuals on and off campus to see if they 
would provide a program. We contacted 
First National Bank, which had a branch 
temporarily housed in our library; CSU 
Extension; the Poudre River Public Library 
District; and faculty involved with financial 
literacy. Some contacts put us in touch with 
others in the community. We capped the 
number of programs to six due to planning 
time constraints.
 We hosted the programs in Morgan 
Library’s Event Hall in the main CSU Libraries 
building. The Event Hall is centrally located 
in the library, which in turn, is centrally 
located on campus. The room is equipped 
with rearrange-able tables and chairs, large 
screen projectors, and an A/V system. It 
easily accommodates 75 people in a theater 
style arrangement. We provided cookies as a 
possible enticement to students. 
 MSW provides Consumer Survey forms, 
and we used them to receive attendee 
feedback. The 20-25 attendees per session 
were primarily students, with many report-
ing that they had been told by their profes-
sor to attend. Most respondents indicated 
that they would be interested in additional 
programming in the future. Other attend-

ees were university staff and faculty (see 
Figures 1 and 2).

APRIL 2014 PUBLICITY/PROMOTION 
The marketing strategy for the first year 
included legal and letter size flyers, a Lib-
Guide, a press release to local and campus 
newspapers, inclusion on the university 
online calendar, a book display, bookmarks, 
e-mail lists, and posted flyers in the library 
building’s restroom stalls. 
Marketing began four weeks before the pro-
grams and no registration was required.
 During the week prior to the events, 
we had slides on a Jumbotron at the front 
door of Morgan Library advertising the 
programs. During Money Smart Week, we 
displayed a slide with the day’s event on 

the screen and had several portable dry 
erase boards leading to and near the Event 
Hall. We had a small budget of $300, which 
we used for the cookies and for providing 
water at the events (we used only $200 of 
our allocation). We printed flyers on our 
departmental color printer.

FINANCIAL LITERACY LIBGUIDE 
In 2014 the team developed a website 
using LibGuides to host information 
about the MSW programs and to provide a 
resource so attendees could follow-up and 
find more information. The MSW program 
is featured on the main part of the page, 
which is the page all of our promotional 
materials point to: http://libguides.colo-
state.edu/FinancialLiteracy. The tab format 

libguides.colostate.edu/moneysmartweek2014 

 

Source: www.wartburg.edu/finaid/literacy.aspx 

“Finances are the #1 reason that students withdraw from college 
and what gives them the most stress.”  

Learn how to take charge of your finances through these free workshops open to the public.  
No registration is required. Cookies provided. 

All workshops will take place in the Morgan Library Event Hall. 

Showing Your Value: Cover Letters 
and Resumes 
Monday, April 7  1:00 to 2:00 
Chase Weldon, CSU Career Services 
 

Smart Money at Your Bank:  
Savings and Budgeting 
Tuesday, April 8  3:00 to 4:00 
Ken DeSimone, Tracy Katz,  
Rachele Edwards, First National Bank 
 

Negotiation Skills 
Tuesday, April 8  4:00 to 5:00 
Dr. Kathy Partin, Dr. Ellen Fisher, CSU 

Be In Charge Of What You Charge 
Wednesday, April 9  2:00 to 3:00  
Laurel Kubin, 
CSU Extension & MakeChange NoCo 
 

Identity Theft and Fraud 
Thursday, April 10  2:00 to 3:00 
Ken DeSimone, Tracy Katz,  
Rachele Edwards, First National Bank 
 

Making the Most of Your  
Employee Benefits 
Thursday, April 10  4:00 to 5:00 
Dr. Vickie Bajtelsmit, CSU College of Business 

Figure 1

http://libguides.colostate.edu/FinancialLiteracy
http://libguides.colostate.edu/FinancialLiteracy
http://www.wartburg.edu/finaid/literacy.aspx


Strateg ic L ibrary™ ©2015 <3> 

of the LibGuide divided the rest of the 
site into information on books, personal 
finance blogs, career resources, and contact 
information for the committee. The pre-
sentation slides of some of the presenters 
were also located on this guide. 
 The books section had hand-picked 
books featuring their colorful book jackets 
and catchy titles. Links point directly to the 
catalog and many of the titles were featured 
in the book display. These books circulated 
with regularity during the 2014 event. 
 A Career Resources guide featured a 
link to a worksheet, which helped people 
explore their interests and provided tips for 
finding career guidance online and through 
local media outlets. CSU Campus Resources, 
such as the Career Center and various 

departmental Career Services offices, were 
features on this part of the guide. There 
was a link out to a Pinterest board featuring 
Personal Finance Blogs that come highly 
recommended by national media. 

OUTCOMES
The CSU MSW team debriefed after the 
week to discuss what went well, what did 
not, and what we would do differently in 
2015. We determined that starting earlier 
and spending more time marketing was 
essential to increase attendance. We were 
surprised that our attendees were primar-
ily students and decided to focus on them 
in 2015. Another surprise was the number 
of people interested in providing free fi-
nancial literacy education and the number 

of contacts we made in the community in 
just a short time both on and off campus. 
These contacts included CSU Student 
Financial Services who contacted us when 
they found out about our programs and 
enthusiastically expressed interest in be-
ing involved in 2015. Others included the 
Poudre River Library District, MakeChange 
NoCo, Colorado State University Extension, 
the Public Services Credit Union, and First 
National Bank. 
 Additionally, the business librarian was 
asked to join a business information group 
in Northern Colorado that discusses finan-
cial literacy. The Colorado Money Smart 
Week group arranged a luncheon in Denver 
for organizers of MSW events in the state. 
Two of our team members attended this 
networking event that assembled financial 
literacy educators from institutions around 
the state, including schools, universities, 
public libraries, nonprofits, banks, and 
credit unions.  

PLANNING/PROMOTION 2015 
While we felt we’d had successful events in 
2014, with more than a respectable number 
of attendees, the short planning timeframe 
meant we were not able to do the kind of 
promotion that we would have liked to do. 
So planning for 2015 began in December 
2014, with the intent that all events would 
be scheduled (topics and titles, presenters, 
and short descriptions) a week before the 
start of the spring semester, or mid-January 
2015. That way, we had the potential to be 
included on course syllabi (it is unknown if 
we made it on any). 
 We did not quite reach that goal, but we 
did have everything except the short de-
scriptions for a few programs shortly after 
January. The 2015 team leader loaded the 
earliest nine finalized events into the Money 
Smart Week website first, and other events 
were added as they were completed. 
 We will have meetings in April to take 
care of finalizing details. Presenters will be 
reminded the week and day before their 
sessions (something that we learned was 
needed last year).
 In addition to the 2014 publicity plan, 
we have added large posters (24” x 36”) to 
mount on the walls in the computer class-
rooms and outside the library coffee shop. 
We will also advertise through digital signs 
available in the student center and through-
out the campus. We also plan to provide a 
display in the student center. 

Be Money SMART! 
Learn how to get jobs and budget your money 
from books in Morgan Library’s Current 
Awareness, ebook, and Stacks collec�ons! 
 

Books on display are available for check out. 
 

Find addi�onal �tles by doing a subject search in the  
library catalog for: 
 

$ Resumes employment 
$ Cover le�ers 
$ Finance, personal 
$ Voca�onal guidance 
$ Job hun�ng 
$ Employment interviewing  

A�end Money SMART Week presenta�ons in 
Morgan Library’s Event Hall April 7‐10, 2014! 
See URL below for �mes & addi�onal info. 

libguides.colostate.edu/moneyweek2014 

Figure 2



<4> Strateg ic L ibrary™ ©2015

COSPONSOR
When Student Financial Services (SFS) 
learned that the Morgan Library was creat-
ing events and promoting financial literacy 
on campus through Money Smart Week, it 
was a no-brainer that SFS wanted to get in-
volved. As the office responsible for not only 
managing scholarships, setting tuition clas-
sification, and administering Federal Title IV 
aid, SFS also answers billing questions. 
 It is Student Financial Services’ goal to 
provide CSU students with the tools to 
understand the costs of higher education, 
provide options to meet those costs, and 
above all, to educate students on the best 
way to financially address what to most is 
the biggest financial event in their lives so 
far. SFS wants to do everything possible to 
provide students with the correct and best 
information before they get their first bill. 
Money Smart Week offered a great oppor-
tunity to meet students on their own time 
to present detailed information to those 
student SFS might have been missed on the 
first go round.
 The number of students at CSU, and at 
all major universities, who require some 
form of financial aid is 100 percent. That fig-
ure may sound high, and it is much higher 
than the 84 percent that actually receive 
some form of financial aid from Colorado 
State University. Financial aid comes in 
many forms, however. Parent footing the 
bill? That’s financial aid. Paying for a por-
tion of schooling with scholarships? That’s 
financial aid. Therefore, learning about ways 
to help pay for education clearly fits Money 
Smart Week’s goals.

2015 TOPIC SELECTION
Considering that CSU is a university and 
we want to reach the widest population 
possible, we chose to target students as our 
primary audience in 2015. Furthermore, we 
felt that by targeting undergraduate and 
graduate students—as opposed to faculty 
and staff—we could contribute and be more 
aligned to the university’s commitment 

to retain students. Finances are a major 
concern for many students and we hope to 
reach non-traditional undergraduate stu-
dents, such as adult learners and veterans.
 Once the primary audience was de-
termined, the MSW team brainstormed 
what topics would be of interest. A new 
team member from Student Financial 
Services brought a welcome perspective 
regarding the kinds of topics that would 
be useful to students. 
 It was easy to decide that a session on 
financial aid would be valuable. “Financial 
Aid: It’s Not that Scary” is being repeated 
during three sessions at different times of 
the day with the hope that students taking 
a course during the time slot for two of the 
days would be available for the third (or first 
or second) session. We also hope students 
who attend one of the first sessions will 
spread the word to their friends and class-
mates about later ones on the topic.
 In addition, our new team member was 
familiar with other financially-related topics 
of deep interest to students seeking to make 
college more affordable, so a “Residency 
Orientation” session will discuss rules for 
establishing residency in Colorado only, 
because rules vary from state to state. 
 Becoming familiar with places around 
the globe is another area of interest, but it 
too can be costly. So “Funding an Education 
Abroad: Scholarships, Financial Aid, and Cre-
ative Funding Ideas” will, we hope, encour-
age those with smaller budgets to explore 
study abroad opportunities. Another topic 
generated was on “Work Study and How to 
Get a Job” to help pay expenses.
 Charge cards have the potential to sink 
more than students, so the well-received 
session in 2014 “Be in Charge of What 
You Charge” will be delivered by the same 
speaker twice, again attempting to reach 
more students at different times of day. 
 The popular presentation on “Negotia-
tion Skills” will also be repeated. Based on 
last year’s experience, the presenters will 
spend over an hour (all other presentations 

are 50 minutes) so that the participatory 
exercises and content will not be rushed. 
 The campus-located bank’s two sessions 
in 2014 were successful, and its staff was 
happy to return for a second year to discuss 
“Saving and Budgeting” and “Identity Theft.” 
in addition they did their own brainstorm-
ing and are doing a new session, “Under-
standing Credit and How to Buy a Home.” 
 A number of parents purchase a home 
for their students while they are at the 
university, so we felt that more than one 
presentation that addresses home buy-
ing would not go amiss. A member of the 
team thought that a realtor would give a 
useful perspective, so a local realtor will be 
describing “Home Buying 101: The How and 
Why of Investing in Real Estate.” Having two 
related sessions should give some valuable 
insight from the different perspectives of 
the banker and the realtor when students 
are considering a house purchase.
 Last year after our schedule was set, we 
learned that a local credit union had an 
extensive outreach program, and its staff 
was very interested in giving presentations 
during our Money Smart Week. Contacted 
once we began working on our schedule, 
they quickly volunteered to give presenta-
tions on “Money Personalities and Basic 
Budgeting,” “7 Tactics to Raise Your Credit 
Score,” and “Car Buying 101.” These topics 
should be a very good fit with our audience, 
especially as one of the speakers is a Gen Y 
Engagement Specialist.
 Some of our presenters were interested 
in what was already planned and created 
their topics to mesh with others. A speaker 
from the previous year looked over this 
year’s topics and decided to discuss “Financ-
ing an Entrepreneurial Venture.” This topic 
supports a recently added emphasis at the 
university on encouraging entrepreneurial 
inclinations in students. 
 All of the previous year’s speakers who 
were invited to speak this year were happy 
to return. Customized thank you letters 
sent shortly after the 2014 MSW may have 

http://www.arifkin.com/index.php?section=store&subsection=viewitem&idn=750
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contributed to this success, because the 
speaker efforts were much appreciated and 
recognized in a tangible way.
 Lastly, the 2015 team leader thought it 
would be good to have a wrap-up session, 
where attendees of earlier programs could 
meet and discuss what they had learned. It 
can be frustrating to learn something new 
and exciting and not have anyone to share 
it with, so a time and venue for attendee 
interaction seems like a good idea. The 
presenters leading the wrap-up session are 
MSW team members. If no one else shows 
up, we’ll use the time as our first post-
events meeting.
 Team members scheduled presenters’ 
first time choices whenever possible, Not 
only could these times overlap, but also one 

of our team members is in another building. 
To help with the organization, a real-time 
spreadsheet was created in Google Docs 
and all team members given editing privi-
leges. That way, if presenters were busy with 
other tasks before booking a session time, 
they would know immediately if a time slot 
had been taken.

INFORMATION FOR FED SITE
For libraries officially participating in Money 
Smart Week, filling out the event form on 
the Federal Reserve Board website is pretty 
straightforward. Repeated presentations can 
be entered once, with a place for multiple 
dates and times. The categories for 2015 
are type of event, location/date, contact/
sponsors; RSVP information, if required; 

and additional information. The entered 
information generates the page that is seen 
by potential attendees on the Money Smart 
Week website; it includes a map.

KICKOFF IN EARLY FEBRUARY
When brainstorming, some topics came 
up that apply to Money Smart Week, but 
talking about them in late April would not 
be useful if they were depending on timing. 
Specifically, taxes are due in mid-April, and 
the Free Application for Federal Student Aid 
(FAFSA) is due in waves, but may be required 
to be finished much sooner than late April. 
 So the team leader decided that a “Kick 
Off! Money Smart Week” in early February 
would take care of covering those topics 
while the information was still usable and 
serve as an early promotional effort for the 
late April activities. The team agreed that 
this was a good idea, and while our Student 
Financial Services member was ideal for the 
FAFSA presentation, we needed an outside 
expert to talk about taxes. 
 One of our team members knew about 
Volunteer Income Tax Assistance (VITA), 
which keeps in the spirit of not promoting 
paid services in a presentation but would 
provide an expert who knows about taxes 
(the service is only provided to people who 
“generally make $53,000 or less, persons 
with disabilities, the elderly, and limited 
English speaking taxpayers” according to the 
IRS website http://www.irs.gov/Individu-
als/Free-Tax-Return-Preparation-for-You-by-
Volunteers). 
 The local credit union that is generously 
providing three presentations in April knew 
who to ask and we were introduced to a lo-
cal VITA volunteer—a CSU Masters student 
in Accountancy! 
 The team leader met with him briefly 
and determined that he would be able to do 
what we had in mind. He even attended one 
of our meetings to give an overview of his 
talk and show his draft presentation slides. 
Everyone attending the meeting that day 
learned something new, so we were pleased 
that he was available for the Kick Off. We let 
him choose the exact date in the preferred 
week and our SFS team member presented 
immediately afterwards. (See Figure 3). 

KICK OFF FEEDBACK
We received useful feedback from the 2014 
presentations and thought it would be a 
good idea to get feedback from the Kick Off 
as well. One team member suggested that 
we do not-so-subtle promotion of the April 

More information: libguides.colostate.edu/FinancialLiteracy 

Student Financial Services 

Morgan Library,  Event Hall 

Let’s talk taxes 
11:30 a.m.-12:30 p.m. 

 

Presenter: Wayne Roberts 
 

Trained Volunteer Income Tax 
Assistance Member 

Filling out the FAFSA 
12:30 p.m.-1:30 p.m. 

 

Presenter: Nick Tertel 
 

Student Financial Services  
Counselor 

KICK OFF! 
Tuesday, February 3, 2015 

Money Smart Week will be April 20-24 (Monday-Friday) 

Figure 3

http://www.irs.gov/Individuals/Free-Tax-Return-Preparation-for-You-by-Volunteers
http://www.irs.gov/Individuals/Free-Tax-Return-Preparation-for-You-by-Volunteers
http://www.irs.gov/Individuals/Free-Tax-Return-Preparation-for-You-by-Volunteers
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events when asking for comments. 
 So along with asking about how our 
attendees learned about the Kick Off and 
what were the most useful things learned, 
we asked if they were planning on attend-
ing Money Smart Week events and if they 
were going to tell their friends about it. All 
said they would attend if it fit their sched-
ules. If they follow through, we have seven 
volunteer promoters and an additional 
four who will tell friends they think would 
be interested!
 While our 2014 overall attendance 
numbers were on the low side, attendees 
were very engaged. What we learned was 
that the advertising that brought in the 
highest number of attendees was signs in 
the restrooms so we are definitely planning 
on doing those for the 2015 Money Smart 
Week. Signs in the building itself drew in the 
next highest number of attendees. Emails 
from various sources brought in others, and 
one person saw the link on the Libraries’ 
Home Page (which was up for a very limited 
time). We’ll probably do the Kick Off! again 
next year—but even earlier.

PLANNED PROGRAMS IN APRIL
The scheduled events for Colorado State 
University Libraries’ 2015 Money Smart 
Week are listed on the Financial Literacy 
LibGuide, http://libguides.colostate.edu/Fi-
nancialLiteracy. After last year’s experiences, 
we decided that while we will offer cookies 
(same total number of cookies for just more 
than triple the number of sessions), but 
we will forgo providing water. Very few at-
tendees availed themselves from the water 
cooler, so it was not a good use of our funds. 
(See Figure 4). 

JOINING MONEY SMART WEEK
CSU acknowledges that finances are a ma-
jor concern for students. The libraries want 
to be an active partner in the retention and 
persistence of our students. The aims of 
Money Smart Week fit these closely, and 
libraries have materials on hand to support 
financial well-being, whether it is learning 
how to budget, paying for college, starting 
a business, paying for major expenses, or 
making investments. 
 Libraries of all types can gain a lot by 
participating in Money Smart Week. When 
adding this event to the library’s calendar, 
plan well ahead if at all possible. But, as 
we embraced in 2014 as our mantra, doing 
something on short notice is better than do-
ing nothing.

 Co-sponsorships can increase the num-
ber of ideas—and contacts—for presenta-
tions, take advantage of freebie materials 
for handouts—and advertise, promote, and 
publicize!
 Do join us! n

ABOUT THE AUTHORS: Naomi Lederer, Louise 
Feldmann, Jimena Sagas, and Cathy Crans-
ton are faculty librarians at Morgan Library, 
Colorado State University, Fort Collins, 
Colorado. They can be reached by contacting 
Louise.Feldmann@colostate.edu. Nick Tertel 
is a counselor in Student Financial Services 
at Colorado State University, and he can be 
reached at Nicholas.Tertel@colostate.edu.

Copyright 2015 by the authors: Louise Feld-

mann, Naomi Lederer, Jimena Sagas, Nick 
Tertel, and Cathy Cranston.

RESOURCES:
Materials on the Chicago FED Site
The Federal Reserve Bank of Chicago es-
tablished a central website, http://www.
moneysmartweek.org, to host information 
about Money Smart Week events taking 
place across the country and provide general 
information and resources about financial lit-
eracy. The site features a page that goes into 
depth about how students can learn to pay 
for college. It has short, embedded YouTube 
videos with high production value that pro-
vide foundational information about starting 
the process, getting grants and scholarships, 
and understanding student loans. 

 Monday 
20th 

 

Financial Aid:  
It’s Not that Scary! 
10:00-10:50 a.m. 
 

Money  
Personalities and  
Basic Budgeting 
2:00-2:50 p.m. 
 

7 Tactics to Raise 
Your Credit Score 
4:00-4:50 p.m. 

Tuesday 
21st 

 

Saving and Budgeting 
9:00-9:50 a.m. 
 

Financing an  
Entrepreneurial 
Venture 
10:00-10:50 a.m. 
 

Home Buying 101: 
The How and Why  
of Investing in Real  
Estate 
11:00-11:50 a.m. 
 

Identity Theft 
12:30-1:20 p.m. 
 

Residency Orientation 
3:00-3:50 p.m. 

Wednesday 
22nd 

 

Car Buying 101 
9:00-9:50 a.m. 
 

Be in Charge of  
What You Charge 
10:00-10:50 a.m. 
 

Work Study and  
How to Get a Job 
11:00-11:50 a.m. 
 

Financial Aid:  
It’s Not That Scary! 
1:00-1:50 p.m. 
 

Money Smart  
Housing Options 
3:00-3:50 p.m. 

Morgan Library Event Hall 
Thursday 

23rd 
 

Understanding  
Credit and How to 
Buy a Home 
9:30-10:20 a.m. 
 

Funding an  
Education Abroad: 
Scholarships,  
Financial Aid and  
Creative Funding  
Ideas 
11:00-11:50 a.m. 
 

Negotiation Skills 
12:30-1:45 p.m. 
 

Be in Charge of 
What You Charge 
2:00-2:50 p.m. 

More information: libguides.colostate.edu/FinancialLiteracy 

Student Financial Services 

 

Friday 
24th 

 

Financial Aid: It’s 
Not That Scary! 
12:00-12:50 p.m. 
 

Wrap Up:  
What Were the Most 
Useful Things 
Learned? 
1:00-1:50 p.m. 

 

Figure 4

http://libguides.colostate.edu/FinancialLiteracy
http://libguides.colostate.edu/FinancialLiteracy
http://www.moneysmartweek.org/
http://www.moneysmartweek.org/
mailto:Louise.Feldmann@colostate.edu
mailto:Nicholas.Tertel@colostate.edu
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 The Resources section of the site includes 
sections on Credit & Debt, Spending & Sav-
ing, and Life Stages, such as getting married, 
buying a home, and retirement plan-
ning. There’s a Kids section as well, which 
highlights places to start children off with 
financial education through linked curricu-
lum modules and financial games. There is 
even a competition page where children can 
find regional contests and win prizes such 
as scholarships and certificates of deposit. 
 The events that take place during Money 
Smart Week can be found by clicking on 
your state on a map of the United States, 
and the list of Money Smart Week part-
ners is expansive. There’s also a blog, an 
FAQ page, and links to their social media 
accounts. The site is a rich resource for the 
general public and those planning events 
for MSW. 

MATERIALS ON THE ALA SITE
The American Library Association hosts a 
Money Smart Week section on its site at: 
http://www.ala.org/offices/money-smart-
week. This site provides resources to help 
libraries participate in Money Smart Week, 
since ALA has been partnering with this 
national program for the past five years. 
 The ALA MSW site provides ideas for 
programs for academic and public libraries, 

and links to several Money Smart Week Pin-
terest boards provided by various libraries. 
Librarians can sign up for the official e-list 
for Money Smart Week, and find a link to 
the 35-page “Financial Literacy Education in 
Libraries: Guidelines and Best Practices for 
Service” document. These guidelines were 
developed by RUSA-BRASS in 2014. (http://
www.ala.org/rusa/sites/ala.org.rusa/files/
content/FLEGuidelines_Final_Septem-
ber_2014.pdf) 

FREEBIES AND ITEMS FOR PURCHASE 
The Consumer Financial Protection Bureau 
(CFPB) has free materials that libraries can 
order in increments of 100, 300, 600, or 
1000 copies. See http://promotions.usa.
gov/cfpblibraries.html. They offer book-
marks, standing displays, posters, and other 
materials. Many of the financial education 
materials are in English and Spanish. Items 
are available online in PDF format so if time 
is short there is no need to wait.
 We requested the “Savings Fitness: A 
Guide to Your Money and Your Financial 
Future,” “Building a Better Credit Report,” 
and “Make a Budget—Worksheet” to hand 
out during Money Smart Week. “Savings 
Fitness,” which we acquired in English and 
Spanish, is a 44-page booklet packed with 
practical information. It also includes help-

ful worksheets, so people can calculate how 
long it will take to reach specific financial 
goals, asset calculation, retirement sav-
ings, budgeting/spending plans, and more. 
The Resources section lists websites with 
calculators and resources that assist in get-
ting out of debt, saving, and retirement. We 
provided these lists and the “Building a Bet-
ter Credit Report” to our Kick Off attendees. 
They proved to be popular, with attendees 
picking up extras for friends and relatives.
 Other free materials from CFPB cover 
topics related to car title loans, reverse 
mortgages, submitting complaints, identity 
theft, mutual funds, payday loans, sending 
money abroad, and more.
 The Financial Industry Regulatory Author-
ity (FINRA) has some downloadable and 
purchasable items (see http://www.finra.
org/Investors/Order/P125791). While topics 
emphasize investment and include inves-
tor alerts for annuities, insurance, bonds, 
frauds, and scams, they also address money 
management and coping after a job loss. 
 Materials are available in English 
with select topics also in Spanish. On 
http://74.121.201.86/Finra/items.asp, there 
are free investor publications, including two 
DVDs as of late February 2015. Up to 25 
copies may be ordered for free (if more are 
desired there is an email contact).

» The events that take place during Money Smart Week 
can be found by clicking on your state on a map of 
the United States, and the list of Money Smart Week 
partners is expansive. There’s also a blog, an FAQ page, 
and links to their social media accounts. The site is a 
rich resource for the general public and those planning 
events for MSW. 
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